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1. Answer the following questions as directed :
' 1x10=10
wore al emEEs ot s Tes frat ¢

(@) The words used in an advertisement
referred to as

(i) data
(ii) artwork
(i) copy
(iv) text
(Choose the correct answer)
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R@vme a2 @t e B & o= T e

(i) ol

(i) =

(iii) (O

(iv) T .

(7% Tewch! AR Tlaear)

(b) Advertising contributes to

() economic growth of society

(i) national capital

(i) power of marketing firms

(iv) chaos in the already congested
marketplace

(Choose the correct answer)

Reteim sl cisim
(i) T TArST I
(i) I =Y
(iii) ISRIIY IR *F I
(iv) 93T *} o IT_IIR 9T e
=
(713F Teeh! Az Tfaean)

(c) One of the most effective methods for

advertising a product is to compare it
with competitive offerings.

(Write True or False)
AfSCANE RGN TR =57 gl IR 41

Retom wmafs targ @ Borgw @ifza |
(% 9% &)
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(d) Products are purchased for the benefits,
it offers to the customers.
(Write True or False)

T3] &FH IFE G (AR 2 (FOIT SADE Jlgq
IE| (5% o q&F )

(e) Write the fuil form of AIDA.
AIDA I 53 F{To! forat |

(f) Write the full form of TRP.
TRP 3 T~ =01 fera |

(g) Advertising can be used to sell

(i) products
(i) services
(iii) ideas
(iv) All of the above |
(Choose the correct answer)

] QY 2
(i) T
(i) Rl
(iii) RN
(iv) S=E G120
(73F Tewcor AR Tieaan)

(h) The first American ad agency was set
up by
() Gutenberg

(i) Volney Palmer
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(iii) Kuleshov
(iv) E. S. Porter
(Choose the correct answer)

A HARPR F@o 7 QA il
() oAt
(i) TAW TN
(iii) JIEHIS
(iv) 3. 9b. 9K |
(1% Tewehr AR Tl san)

() Consumer jury technique is adopted
for

(i) print media
(ii) direct mail
(iij) broadcast mail

(iv) All of the above
(Choose the correct answer)

ol [ERTF safo ol U =
() =i TGIR o[
(i) P GRS 2
(iti) IR (2R A«
(iv) 8o HIGIBFL0!
(73 Tewhr AR Tfaedn)
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() Advertising means
() market
(i) television
(1i7) services
(iv) publicity
(Choose the correct answer)

f@tem i
(i) =N
(ii) I
(iii) G
(iv) AR
(7% Tewchr AR Bfeaar)

2. Briefly answer the following : 2x5=10

©ere MAPTRY 5(F Ted fordt ¢

(a) What is advertising ?
RegioR Wi 52

(b) What is media selection ?
TR [EoA e e

(c) What is emotional advertising ?

RGNS [@em S 62

(d) What is advertising theme ?
Releme 1@ [T i e
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(e) Give a brief note on full-service
advertising agency.

sid-CrRIR Reaiom sz [ st &

3. Write short answers to any four of the
following : S5x4=20

O et 5ifab19 oY Tl & o

(a) Discuss the qualities of a good
advertisement copy.

T Ty R@o (G [T e 11 |

(b) Write a note on advertising on social
media.

ANIEE NI (K@= 8oige o1 G &9 |

(c) Explain the objectives of advertising.
ResroimT B 8#17S I 4 |

(d) Write about advertising audit.

R wiffsa s=oE o

(e) Discuss the recent trends in
advertising.

IS [RF7M vIEF 8olg® HIED 91 |

(/  What are the advantages of online
marketing ? Discuss.

TR ISRE FRARR & &F2 awa 111
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4. Write long answers to any four of the
following : 10x4=40

o) fRicHeal 59519 I3 Tes &4 3

(@) What are different types of advertising
agencies and how do they differ from
one another ?

fifen giee R@em AErER & 9 3 Rl
FLZICAIN 2001 FTS Sl [ 4qeet 92w ?

(b) As advertising manager of a firm selling
cars, give reasons for your demand of
twenty per cent increase in advertising
budget.

<1 9ISt Rt 41 Tile R «AfIvies ot
o Reeteimg et [ *reid I I IR -
v |

(c) What are the major types of advertising
media ? Explain their characteristics.

fifen esir Reiome g1 Nge@ER &2 209
CARBITTZ, A 3 |

(d) Discuss the nature and importance of
advertising.

Rog oFf® o @37 LA 341 |
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(e) How do the legal aspects influence in
advertising ? Explain.

@ﬁﬁmﬁﬁmm@wﬁwmﬁw
(2 298, o |

() Explain the growth of advertising
industry and write a short note on
future of advertising in India.

feiom Toaer e e &9, s9ics
SRS JF@ivnT SRares esige sy foal |

(9) Explain the functions of advertising
agency.

Rl N FAFTPR S 51 |

(h) What are the common advertising
appeals ? Discuss it.

fwiof sae SR [ 75 2 Sicena 3 |
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